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OUr mission

In all our endeavors at
Simple Living Media,

our mission is the same:

to help people live simply.




We are a team of five women, each editing one of the Simple Living Media blogs.

We are all mothers, wives, and friends, each with a uniquely directed passion

to help other families live more simply.

Combined, the Simple Living Media family has over 25 men and women contributors

living worldwide, from Texas to California, Montreal to the West Virginia country.

The founder of SLM is Tsh Oxenreider, editor of Simple Mom

and author of the book Organized Simplicity

and One Bite at a Time: 52 Projects for Making Life Simpler.
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“[This] easy-to-navigate site is loaded with tips for clearing clutter, getting healthy
dinners on the table, paring down paperwork, and finding time for yourself.”

“Sometimes I stumble upon a blog that knocks me off
my feet. SimpleMom.net is that blog. ..I am not a mom,
but I'm in love with this blog. ..Ilove the way the blog
is organized and designed. Ilove the simple writing

- Better Homes & Gardens, sy 2009 issue

and inspiring ideas.” . “From public speaking to the business of digital publishing, Tsh Oxenrider is
- Les | e JUdSOﬂy HGTV one of the most talented women I have been fortunate enough to work with. She
is personable, smart and always over delivers. Tsh, and her brands, are known
for excellence. SLM is a smart choice for brand partnership. Working with Tsh

“I consider Tsh my blogging mentor. Tsh is the most intentional, organized and her properties will continue to be priority for BlissDom and Blissful Media

and forward thinking blogger that I know. She is highly influential and Group.”
has earned the trust of thousands of people. I consider it a privilege to be
associated with her and Simple Living Media on any level.”

- Nester, TheNester.com

“Aimee Wimbush-Bourque, a busy mom of
two boys, is a tireless kitchen goddess of the
foodblogosphere. Her delicious food blog,

“SimpleMom.net is the best online community for Simple Bites, emphasizes the importance of
ideas, insight and inspiration. I've advertised regularly bringing the whole family together around
with Simple Mom and have been overwhelmed with the table on a daily basis.”

the response. It’s a great investment for web based _

advertising.” Babb|eC0m

-Lisa Leonard, LisaLeonardOnline.com

“I can’t say enough good things about being an advertiser with Simple Living Media.
Like the Simple Living blogs, the readers are thoughtful, appreciate aesthetics and
detail, and are willing to invest in quality products that make their lives better. That’s
exactly the kinds of person I want to reach out to. Simple Living Media has provided —
hands down — the best value for our advertising budget. ...As a small business operating
in a tight economy, we have a limited advertising budget, so every dollar counts. The
ROI we’ve seen from advertising with Simple Living Media has been amazing.”

- Charie Park, PearBudget.com

- Allison Worthington, AllisonWorthingtonMedia.com

“It’s no wonder that Simple Mom has such a large,
loyal fan base: the content is both phenomenal and
relevant. We were thrilled to partner with Simple
Mom, and found that the traffic generated by our ad
exceeded our expectations by far.”

- Lisa Albrecht, LaundryTree.com

“Pragmatic and nurturing, Simple Mom is my

go-to blog for learning how to manage my home with
efficiency and grace. The inspiration you’ll find there
is like vitamins for weary homemakers.”

- Julia Cho, ohdeedoh.com
(ApartmentTherapy.com)



Each month the network has a different theme, with each channel covering that theme about twice per week with its unique angle.

Other topics will be covered in the mix, but having an overall theme unifies our network and provides a great way to prepare and promote products.
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Here are some options you have for partnering with Simple Living Media.
We’re also open to your creative ideas, so let us know what you’ve got in mind.

'.thé& &9 content otogv&/rt ",o"t/lé on ate

either on a single SLM blog, or network-wide on all five

month o 4 new fletten aonon A&,f

a solo feature in our “Best of Simple Living Media” monthly email

dfﬁv&otvvat 9, Af@t/w/l

participation in a twice annual giveaway week

learn more...
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either on a single SLM channel, or network-wide on all five

T

Life hacks for home managers.

Join 33068 people and subseribe:

HOME ABOUT TOOLS BOOK FINDS

FEDERATED MEDIA

PUBLISHING Project: Simplify: Yard Sale Prep Results

oROANEZING

subscribe via
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£ MAIL | B REETERD

For the ad spaces in ,
we have partnered with Federated Media,

the most reputable and trusted partnership ad network
on the Internet.
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ith a move date caming up soom, Tve had boxes and bubble wrap an the brain.
It's meant that during Project: Simplify, my goal hasn't necessarily been to e
MY BOOK 15 HERE!

make our home here work long-term — it's been to make packing and starting a new home

much easier.

So 1 confess: Part of the reason I made hot spot 5 a free-for-all is because I wanted the

excuse ta work on my upcoming yard sale. Yep, my focus has been on dearing out

CONNECT

storage, decluttering al the littie bits here and there, and handling everything in our hame
o thatif its not in the yard sale, it's because we want to keep it on Facebock
on Twitter

Resd the rest —+ 2 g
SIMPLE MOM

+ How o Create A Paperless
itchen

For the ad spaces in red, >
we have partnered with Advertising Your Way

ORGANIZING
+ 40 Ways to Ga Greener at Home

to help you to create a customized ad campaign on any (or all)

Project: Simplify: Hot Spot #5 Revealed

Yo guys haus ROCKED It with the hol SpO1S Uhis past month. For foue wedks,
youve declutteren, aaned, and GEANIzed your MASIET BEdFOOM deset yout
paper piles, your Kis'toys or clothing, and your pantry and fridge. 1.2m so
Impressed with everyone’s’ emhusiasm, creathdty, ead determinatian. Your

(Besidies Just Recycling)
* How to Clean Your Face
Naturally

* The Things You Don't Need {But
They Say You Do) For a New Baby

of our channels. Each advertising slot is sold according %
B community spirit has kept me gaing here || 125 Bl
Read the rest — X \E!Ih.annl.\psty : ‘

125 + Making Financial Goals far 2010

to the previous month’s impressions and includes:

* a static, 125x125 pixel image ad,

* a text link mention in the RSS feed’s footer, and

* a quarterly sponsored post on each SLM channel

where your ad is shown, or

* a 24-hour weekend giveaway,

highlighting your product or site in a dedicated post

LINKS

The Gallery - Saving Children's Creative Projects = FIMBY Cinnamon Sugar
Pull-Apart Bread : Jay the Baker Banana Twiniies: Made with Real Bananas — in
the 1930 = biet o Long Will vou Homeschool Your Children? : Pionesr
Weman Hemeschooling What [ Wore Wednesday : The Pleated Pappy You have
wntl 12 p.m. OST teday [..]

Read the rest =+

ORGANIZING

Project: Simplify: Pantry & Fridge Results

Fue had & whle variety of Gtehens in the past 10 years. 10, 1 be xact And Fve
waly really loved one of them (the one frem cur home aversezs) T tell you this
because If you're not crazy about your itchen, T know what thats ike. Tm right
there with you. My current iitchen ||

Read the rest -+

sy DIY Decorating Projects

— Writzen by home contributor Emily Wakker of Remedeling This Life. When T have
had spaces to Nl in my home, [ve aften felt uninspired by the averpriced trinkets
and generic art that sures and catalogs have o offer. 1t can also be averwhelming

+ 11 Weeks Till Christmas: Gather
Your Addresses

+ Simple, Homemade Deadarant:
an Effective, Safe Alternative



ety newaletten aponson s

a solo feature'in our “Simple Living Monthly” newsletter email
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Simple Living Media offers our most dedicated readers

a free, monthly e-newsletter highlighting our best content

for their weekend reading.

Newsletter sponsorship means dedicated, prominent
ad space, where you are the only advertiser.

This includes:
* 1-2 static images above the fold at the top of Simple Living

Monthly, along with a short description

*a reminder at the end of the e-mail to check out your site

* completely solo sponsorship = optimal attention

* attention from our most loyal readers, when weekend

shopping is on their minds

¢ add an exclusive giveaway for free to generate even

more attention
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participation in o’seasonal giveaway contest for our readers

Simple Living Block Party 2019
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Twice a year, we host a roundup of
giveaways, one in the spring or summer,
and one the week after Thanksgiving to
kick off the holidays.

We build excitement with multiple
giveaways each day across the network,
and this generates social media buzz and
reader attention as we leverage Twitter,
Facebook, and subscriber incentives to

enter each contest multiple times.

Sponsoring a giveaway means dedicated
attention on one post, highlighting your
company and your product of choice.

All season long, we link back to the landing

page of the giveaway week in our sidebars.



uhat would JoU like to do! —¢ 1

create an entirely

ask some custom campaign

sponsor a giveaway

more questions
place an ad on one (or all)

of the SLM channels

sponsor a
weekend newsletter

would you like

; are you a small,

to also run a giveaway? « : ”
cottage industry

type of business?

are you a small,

“cottage industry”

type of business?

contact
contact

M[ FEDERATED MEDIA
PUBLISHING "

advertising@yourwaynet head to federatedmedia.net/contact

' |
Juestions! Just ask. e Lok forward to thaHing with gﬂu[




